
SocialNetworkingFactSheet PAGE1

Copyright© 2006STEALTH MARKETING SLUTIONS | 678-429-4669 |
WWW.STEALTHMARKETINGSOLUTIONS.COM

SOCIALNETW ORKING FACTSHEET
STATISTICS AND DEVELOPM ENTS INDICATING THENECESSITY
OFSOCIALNETW ORKS FOR BUSINESS AND M ARKETING
ProvidedbySTEALTH MARKETING SOLUTIONS

Duringthesummerof2006,wesaw severalkey

indicatorsthatbusinessexecutivesand

investorsweretakingkeennoticeofsocial

networksandtheirpotentialimpactonthe

onlineadvertisingandmarketingarena.

Manypopularbookmarkingandsocial

networkingsiteshavebeenacquiredbylarger

corporations– themostfamousofwhichwasof

courseGoogle’sacquisitionofsocialvideo

network,YouTube.

However,whatismoreinterestingtobusiness

ownersandC-levelexecutivesarethelarge

investmentsnow beingmadeintoadvertising

modelsandprogramswithinsocialnetworks.

InJune,InterpublicGroupannounceditwouldbe

developingmarketingprogramsonFaceBookfor

itsagencyclientstothetuneof$10million

worthofadspace.

InearlyJuly,WPPGroupinvested$2millioninto

corporatesocialnetwork,LiveWorld.Thisunique

jointventurewillhelpWPP’sagencyclients,such

astheskincarecompanyDove,deploytheirown

socialnetworks.

Wefinditfascinating,asacompanythatparticipates

inboththesocialnetworkingandsearch

optimizationspaces,thatFortune1000companies

andlargeadvertisingagenciesarerecognizingthe

importanceandprofitabilityofsocialnetworksfar

fasterthentheyrecognizedthebenefitsofsearch

marketing.

However,tothebenefitofthesmallbusinessor

medium-sizedcompany,theselargecorporationswill

taketimetoimplementtheirlarge-scalecampaigns,

whiletheirsmallercounterpartsaremovingquickly

toacquiretheirpieceofthesocialnetworkingpie.

Forinstance,Forrester’sDecember2005surveyof

marketingexecutivesshowedthat13% were

marketingviablogsorsocialnetworksatthetime,

but51% forecasted“totaladoption” ofsuch

marketingstrategieswithinthenext12months.

BUTJUSTHOW LARGEISTHE
SOCIALNETW ORKING SPACE?
AccordingtocomScoreMediaMetrix,thetotalUS

internetaudiencehasgrownbyroughly4% in2006.

YetseveralsocialnetworkslikeMySpace,Facebook,

andBolthaveseengrowthpercentagesinthetriple-

digits.



SocialNetworkingFactSheet PAGE2

Copyright© 2006STEALTH MARKETING SLUTIONS | 678-429-4669 |
WWW.STEALTHMARKETINGSOLUTIONS.COM

AccordingtoNielsen/NetRatings,thetop10

socialnetworks(MySpace,ClassMates.com,

Flickr,FaceBook,YouTube,etc.)receivedroughly

68.8millionuniquevisitorsby2005– reaching

45% ofallactivewebusers.

Thatmeansthatnearly50% ofallinternettraffic

ranthroughoneormoresocialnetworkslast

year.Butthinkoftheexplosivegrowthandpublic

acquisitionsin2006…

InJuneofthisyear,USwebstatscompany,

Compete,releasedsomefascinatingdatathat

blows2005’sgrowthoutofthewater:

TheirKeyFindings:

å InJune,2006,2outofevery3people

onlinevisitedasocialnetwork

ç SocialNetworkingsitesarenow closeto

eclipsingtraffictosearchgiantslikeYahoo!

andGoogle

é MySpacereceived55millionvisitorsinJune

2006

Forthoseofuswhoparticipateintheglobal

markets,it’sinterestingtonotethatBebo

overtookMySpaceasthetopsocialnetworkin

theUK duringmostof2006.

W ILLTHESOCIAL
NETW ORKING FAD LAST?
JonGibs,seniordirectorofNielsen/NetRatings,

saidsocialnetworkingsitesarethe"reality

televisionoftheInternet."

“Thecontentisrelativelyinexpensiveforpublishers

toproduce,andsocialnetworkingisnotafadthat

willdisappear,"Gibspointsout."Ifanything,itwill

becomemoreingrainedinmainstream sites,justas

realityTVprogramminghasbecomeubiquitousin

networkprogramming.”

Thismeansimmenseopportunityforanybusiness

ownerorexecutive.Firstofall,onlineadvertisingis

farmoreaffordablethantelevisionortraditional

mediaadvertising.Butmoreimportantly,thereare

waystomarketyourselfinthevarioussocial

networkswithoutspendingmoneyonadvertising.

Thesestrategiesincludemaintainingyourownblog,

creatingprofilesforyourcompanyonMySpaceand

othernetworkstointeractdirectlywithyouraudience

(withoutspamming,aswe’veseenrecentlyoccurring

onMySpace),producingengagingandbuzz-worthy

contentthatgetscirculatedamongbookmarking

websites(aswellasTechnorati),andproducing

mediacontentfornetworkslikeYouTubeand

BlogTalkRadio.

Thekeytosuccessinmarketingwithsocialnetworks

istounderstandthatthere’snomiddlemanhere.No

marketinghoopla.Andnowallofcorporate

messagingtohidebehind.

Socialnetworksaretransparentandtoeffectively

engagetheiraudiencesyouhavetobewillingtobe

transparentaswell.Thenallyouneedaresome

creativestrategiesforcommunicatingwithyour

audience– whichwearehappytoprovideyou.

Contactusforafreeconsultationtodiscuss.


